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JMnjioMcKke aKkajieMcKe CTyamje

Cryaujcku nporpam: |

Ha3uB npeamera | Je3uk uTainjaHCKUX Mac-Meauja

Ungpa Cratye CemecTap @oHjx yacoBa Bpoj ECTS 6o10Ba
npeaMera npeaMera
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HacraBauuu Hom. Jlanmno Kamaco

Y c10BbEHOCT APYTUM NIPEIMETHM A

Hl/l.]'beBl/l u3iyvyaBamba nmpeamera:

[usb je na ce cTyACHTH Kpo3 Mpe/laBama, YNTamhe CTPYUHE JIUTETapype, pacipane Te
3a/1aTKe y MambUM TpyliaMa yIIo3Hajy ¢ OCHOBHUM TeéMaMa BE3aHUM Y3 je3uK HTATHjaHCKHX

Mac-Meauja U Ca CaBPEMEHHM TEOPHjCKUM U HAyYHUM MPUCTyIMMa NPOyUyaBamby.

Hcxoau yuemwa (cTeueHa 3HaMHA):

Crynentn he OUTH KOMITETEHTHH Ja ce OaBe OMIIO KOjOM aKTUBHOIINY y BE3U Ca JE3MKOM HTAIHNjaHCKUX
Mac-Menuja.

Canp:kaj npenmera:

Canpixaj oOyxBaha cibeniehe Teme: 1mojaM TeopHje je3uK Mac-MeIruja MPUMH]EHEeH Ha
UTaJINjaHCKH Je3UK; TeOpHja KOMyHHUKAIIMje/Hayka O KOMYHHUKAIIU]H; BPCTE U OOTUIN
je3uKa Mac-Merja; KOHIEeNTyaau3amnuje U AeUHHUIN]e COITMOJIMHTBUCTHKE KPO3

HCTOPH]y UTAIH]jaHCKOT je3HKa; APYIITBEHE QYHKIIH]jE je3UKa Mac-Meuja.

MeTtoae HacTaBe U CaBJaJaBamba rpaamBa:

HacraBa ce onBuja y rpynama 1o 40 cryzieHara, cacToju ce OJ1 Iipe/iaBama U CeMHUHApa.

Ha nmoueTky cecuje HaCTaBHUK YBOJIM TEMY M MOTHYE CTYJIEHTE Ha Kpahe




pasmuILbame/pactpaBy. Civjeld HACTABHUKOBO M3JIarame, HAKOH Yera ce BOJIU
pacrmpaBa MOTIOMYTHYTA MUTAbIMa WIH 33JalliMa KOje je MPUIPEMUO HACTaBHUK TN
HEKO O] CTyJIeHaTa. ¥ CeMHUHApCKOM JHjelly Harjacak j€ Ha yrocTaBJbamy Be3e u3Mel)y
oOpaleHe Teme U COIMOJMHTBUCTHYKE TIpakce. JIno cTyieHTckuX obaBesa o/iBHja ce y
BUPTYaJIHOM OKpY>K€HY Ha cajTy (pakynTeTa, I/ije HAaCTaBHUK OCTaBJba MAaTepHjajie Koje

CTyJEHTH TpeOajy IpOy4YUTH, CTYJICHTHU Npeaajy 3aaahe, Boje pacipase Ha GOpyMy H CIL.
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OQ0JM1M poBjepe 3HaKA U OljjelhbHBambe:

On cryaeHara ce ouekyje peioBUTO noxahame HacTaBe, MPUIMPEMIbEHOCT 32 HACTAaBY U
aKTHUBHO CY/JIj€JIOBamkh€ Y HACTaBU, OCOOUTO y ceMUHAPCKOM paay. TokoM HacTaBe oA
CTyJleHaTa ce TpaXku U Jia peajy 3aaahe y eIeKTpoHCKOM 00JIMKY, OBUCHO O
KOHKPETHHUM yITyTama HacTaBHUKa. KoHauHa oljjeHa 1o/jesbyje ce Ha TeMeJby MUCAHOT
UCIHUTA, a y 003Up Ce y3UMa U paj y CeMUHapYy.

IMoceOHa Ha3HAKA 32 npeameT:

Hme u npe3nMe HACTABHMKA KOjH je mpunpemuo noaatke: [lanmno Kamaco




